
Case Studies.

Brand Identity  |  Growth Marketing  |  Creative Strategy  |  Storytelling & More

Creative Director, Graphic Designer, & Storyteller
Johnnie Mack Stephens

731.676.1724j.mack.dsgns@gmail.comjmack-design.com

https://www.jmack-design.com/
http://www.jmack-design.com
mailto:j.mack.dsgns%40gmail.com?subject=
http://jmack-design.com


Merging thoughtful strategy
with intentional design.

https://www.jmack-design.com/


01731.676.1724j.mack.dsgns@gmail.comjmack-design.com

SOLcademy
Objective
At the height of the Covid pandemic, SOLcademy was an 
upcoming platform in the EdTech industry aiming to relieve 
the challenges of online learning by helping solve the problems 
of teacher burnout, learning continuity, and the achievement 
gap. Their goal was to build an easy-to-use, education-focused 
platform with culturally responsive content that supports 
student’s intrinsic motivation.

Solution
I created messaging and a visual language that spoke to 
a broad network of individuals all directly affected by the 
growth in remote learning and education (i.e. teachers, 
students, creators, school districts, and parents). I chose a 
brand identity that merged the traditional format of learning 
with social media and online networking that addressed the 
unique challenges of a new educational landscape.

App Platform

Email Drip Series

Brand Identity

Social Media

+

You can reduce workload-related stress by giving 
teachers a single, easy to use platform so that they 
can focus on teaching, not planning. 

eliminate
Teacher Burnout

We offer all students the same easy access to 
our library of culturally-responsive educational 
content, so that everyone can succeed. 

bridge
Achievement Gap

Regardless of what’s going on in the world, 
you can provide an equal opportunity for your 
students to learn inside or outside the classroom, 
with an endless easy-to-use content library. 

support
Learning Continuity

Join the Movement

Easily upload your 
lesson plans and 
content online.

Implement a DEI
plan uniquely suitable 
to your district.

Access an endless 
library of culturally-
responsive content.

Create a supportive 
learning environment 
outside the classroom.

Create content with 
support from our 
Creator Success team.

Track student activity 
and progress.

Ensure learning continutity 
by managing video 
content district wide. 

SOLcademy - Simple Online Learning allows 
teachers to create, edit, and share videos and 
lessons, while monitoring student engagement, 
on a single platform.

Streamlining content management provides 
learning continuity for students inside & outside 
the classroom.

Ensure that no student gets left behind
in the era of distance learning.

hybrid 
learning.

A single
platform for

Digital Collateral

Podcast Brand & Assets

Impact
•	 Equipped students with comprehensive learning
•	 Alleviated online fatigue
•	 Provided endless resources/support to educators
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LittleThings
Objective
LittleThings is a media publisher that believes in the power 
of positivity. Their mission is to publish engaging, meaningful 
content for women across generations. With media publishing 
on the rise, there is a need to grow intentional partnerships, 
sponsorships and collaborations with like-minded brands.

Solution
By streamlining revenue operations and sales collateral, I 
improved their messaging to communicate their diverse 
range of media content; focusing on mutual benefit, shared 
resources, and combined marketing efforts. I updated their 
existing sales collateral, RFP templates, and swag to exemplify 
their position on positivity and media impact.

Comprehensive Pitch Decks

The power of positivity

LittleThings delights our audience with a daily dose of 

positive, uplifting and meaningful content - in a 100% 

brand-safe environment. Sometimes - especially these 

days - the internet can be an angry, scary place. Not at 

LittleThings. We provide a respite from the world outside. 

40MM

Monthly Unique 

Viewers2

20+MM

Social Media

Followers

#1 Audience In

Lifestyle Vertical

17 out of the last 20 months1

LittleThings is a Third-Party Verified

Brand Safe Partner

98.1% Human & Fully On 

Screen Measurable Traffic

Source: MOAT

Officially TAG Certified

Against Fraud

Source: Trustworthy Accountability Group

Source 1 & 2: comScore

We make the internet

a happy place Private Marketplace (PMP)

PMPs have priority placement over the 

open exchange on LittleThings.

A PMP is a guaranteed placement on LittleThings

Recent studies show pervasive fraud on the open exchange and creating a PMP will protect 

clients. Ads.txt and other initiatives are working to fix this but upwards of 50% of open exchange 

traffic might not be the premium domain that is advertised.

300x600300x250

300x250

PrerollMobile & Desktop

Placements

PRICES AVAILABLE UPON REQUEST

Display impressions are also increasingly 

moving to PMP as LittleThings reduces each month 

what is available on the open exchange.

We have display and preroll
placements available.

There are 2-5 display ads per page depending on the 

length of the article. All preroll is click to play instream.

LittleThings has an 
average viewability of 

70% on display and 80% on preroll.

Less than 10% of LittleThings preroll 
impressions are available 
on the open exchange.  

LittleThings can layer 1st party 
contextual targeting, 3rd party 

demo targeting, and geo targeting 
to any campaign

Index Exchange is ourSSP, and can integratewith most DSPs

You submit content 
that might appeal 
to the LittleThings 
audience

Articles that do well for us are 
inspiring, funny, cute, and amazing. 
We love animals and babies, but 
our audience is also interested in 
nostalgia and good news about 
regular people and celebs.

Our editorial team 
ensures that your 
submissions meet 
our standards

Status of your submission will be 
updated in real time!

We share your 
content, and you 
share ours!

Your partnership manager will work 
out the details!

LittleThings Invite-Only
Share-for-Share Program

S4S Assets

Engaging Sales Swag

PMP Documents

Impact
•	 Increased media engagement
•	 Expanded reach to new audiences
•	 Built brand equity with brand partners
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Beautiful Destinations
Objective
Beautiful Destinations is a global brand focused on developing 
creative content that showcases the good in the world through 
the power of travel. They are faced with an over-saturation of 
creative content on social media that introduces a hindrance to 
brand exposure and longevity. 

Solution
By creating cohesive messaging and establishing brand 
values, I streamlined marketing strategies that were directed 
towards more intentional creative content. These guidelines 
clarified their brand voice and positioning to create cohesive 
storytelling across all brand assets and touchpoints.

Brand Architecture

Dubai

Founded in 2012, Beautiful 

Destinations is the award-winning 

creative agency behind the largest 

travel and lifestyle community on 

Instagram, Facebook, Snapchat 

and YouTube.

With more than 13.5 million 

followers in 180 countries, 

Beautiful Destinations has 

become the source of daily 

inspiration for millions of people 

around the world. We currently 

have 30 employees in our New 

York, London and Manila offices.

est.2012

Big Sur

OUR
MISSION.

OUR MISSION IS TO 

CELEBRATE THE BEAUTY 

OF THE WORLD AND TELL 

THE STORY OF ITS AMAZING 

PEOPLE, PLACES AND 

EXPERIENCES.

WHO
WE 
ARE.

HOW
WE DIFFER.

Beautiful Destinations creates 

“social-first” content for some 

of the world’s best brands, 

governments and charities, helping 

them generate a return on social 

media through visual storytelling. 

Our specialty is photography, drone 

and video (regular, vertical and 

360) content creation for a mobile, 

millennial audience.

We create content campaigns for 

clients such as Marriott, Hilton 

Hotels & Resorts, I Love New 

York and more, which are then 

distributed across Beautiful 

Destinations-owned media 

channels as well as paid ads on 

Instagram and Facebook. Half our 

team consists of data scientists 

who marry art with science. They 

push the field of visual analytics, 

understanding the digital 

fingerprint of images and videos 

that make them perform best on 

mobile and social, in order to drive 

business objectives. Our data 

scientists use convolutional neural 

networks and Bayesian statistical 

modeling to recognize images, 

predict engagement and then 

inform our ad buying on Facebook 

and Instagram.

BeautifulDestinations.com

Neuschwanstein Castle

Chocolate Hills, Cebu

Fact Sheet

Website

Client Social Strategy

Impact
•	 Supported long-term brand partnerships
•	 Differentiated value within the market
•	 Supported business strategy
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Mavyret (AbbVie)
Objective
AbbVie is a global, research-based bio-pharmaceutical company 
that develops Mavyret, the number one prescribed treatment 
for Hepatitis C Virus (HCV). Their recent FDA approval for 
both acute and chronic HCV requires a rebrand with updated 
messaging communicating the new safety profile, the 8 
week treatment period, and the cure rates for a wide range 
of patients. There is a restricted budget and a narrow launch 
period for the campaign.

Solution
In developing the new concept for Mavyret, I integrated adapted 
brand elements from the previous branding into the updated 
campaign imagery; reflecting the fast cure rate and diverse 
patient profile. Messaging was formatted to align with the 
updated safety profile, emphasizing the FDA approval. AI was 
utilized to develop “stock” images that could be used in a modular 
format across all materials.

Impact
•	 Expedited launch post FDA approval
•	 Delivered seamless integration of old and new campaign
•	 Provided significant savings of allocated budget

Brand Concept

Core Visual Aid

LinkedIn Social Media Ads

Email Series
Patient Profiles
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Nutrafol
Objective
Nutrafol is an all-natural hair wellness supplement brand 
that helps target issues caused by both external and internal 
factors that can damage hair health. With competitors 
already saturating the market and as a product new to the 
wellness industry and not yet ‘public,’ there is an opportunity 
to create assets and messaging that positions Nutrafol as a 
formidable competitor within the market.

Solution
In partnership with the CMO and brand marketing director, I 
developed a growth marketing strategy that leverages Nutrafol’s 
unique value proposition as a key differentiator. I oriented 
the messaging and visuals to highlight the benefits of a 100% 
natural product. I created high volume, high quality assets that 
would cast a wider net into brand marketing, B2B, and B2C.

Amazon Storefront

Media Fact Sheets

Subway Campaign

Paid Advertising

Impact
•	 Increased revenue and measurable engagement
•	 Multiplied brand exposure
•	 Shifted behavioral change by educating consumers
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Comeet
Objective
Comeet is an international recruiting software platform 
specializing in providing support to start-ups and small 
businesses. As a start-up themselves with a large portfolio 
of already existing clients, there is a need to expand ‘new 
business’ with a wider organic client base. Previously, 
there was not a priority of focusing on brand identity, 
development, or consistency.

Solution
I collaborated closely with the founders and c-suite to 
streamline brand positioning while aligning with the growth 
marketing team for a smooth and seamless launch. I worked 
alongside their marketing efforts by integrating a brand 
refresh into all existing initiatives. Additionally, I oversaw all 
creative approval for UX development, sales, and content 
creation to ensure consistent messaging.

We take 
recruiting off 
your hands.

Full visibility into the hiring funnel. Seeexactly 
who is sourced, read interview feedback, and 
understand decision reasoning.

Real-Time
Transparency

Limited transparency
into the hiring process.

Our experts provide resources tailored to your 
hiring needs: customized workflows, integrated 
assessment tests, pre-screen questionnaires 
and scorecards.

Best Practices
& Content

No tools and
education provided.

Increase collaboration between hiring 
managers, recruiters and interviewers through 
a single platform. Hiring managers have full 
control over the process, its steps, and its roles.

Collaboration
& Control

No platform
provided.

Have full access to all past candidates, content, 
and tools generated during the recruiting 
process, so you can use it in future searches.

Own 
Your Data

Very limited data is
shared that isn’t usable
in future searches.

Provide an exceptional experience to 
candidates interviewing with you, monitor
and improve their experience over time.

Candidate
Experience

Limited visibility into 
candidate experience, no 
control or ability to improve.

E L A S T I C  R E C R U I T I N G R P O

The combined efficiency of our technology, 
expertise, and processes is unparalleled. 

With Comeet Elastic Recruiting We take 
the entire recruiting process off your hands 
(or as much of it as you’d like). Our team of 
experienced recruiters work directly with your 
hiring managers to make sure you hire the best 
candidates — on time.

U S  +1  8 0 0  6 5 8  6 0 93   |   1 0 9  S .  5T H  ST. ,  B R O O K LYN ,  N Y  1 1 24 9   |   CO M E E T.CO M

Website & Landing Page

Sales One-Sheeter

Paid Advertising

Promotion Emails

Speaker Events

Impact
•	 Increased organic business growth
•	 Improved customer relationships
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Let’s work together at not just making
design beautiful—but making design intentional.

Let’s Connect
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Thank You.
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